	2014 CCTV-1 Brilliant Chinese Inter-Cut Package Ad 

	[Program Highlights]
	· Win-win cooperation, and dance with excellent Chinese Dream
The Paul Edward Team succeeding in making The Voice of China, Talent, Dance out of my Life with joint hands with CCTV-1 to present a magnificent New Year’s Eve feast full of positive energy—the giant inspirational reality show Brilliant Chinese to the audience in prime time of 20: 00 in early January, 2014. 
Excellent Chinese has greatly upgraded talent show programs, and aims to build a national celebration program centered on encouragement. Excellent Chinese will find labor experts, industrial examples, outstanding persons in mass art and culture, community and corporate culture, and present Chinese excellence to the world. 
This program will be shown in incomparable Chinese stages in World Expo GM Pavilion, CCTV Studio 1, and Great Hall of the People. All candidates will show their talents and stories one by one, and then “Excellent Star” in the current week will be selected, and then ten “Excellent Stars” will compete for the title of “Excellent Star” in the season.
Zhou Libo, Sa Beining and Xie Na will act as star observers, and their humorous comments will be wonderful highlights in Excellent Chinese, which will be presided by the vigorous host—Sa Beining. 

	[Ad Highlights]
	· Mighty marketing force in New Year’s Eve, and penetrate through the Spring Festival
CCTV1 will realize the mass promotion for over three months through the omni-media platform, which will go through two busy sales seasons: Lantern Festival and Spring Festival. It’ll prevail over the Spring Festival (New Year’s Eve and Lantern Festival included), and provide a strong support for the terminal sales promotion for two sales seasons!

	[Broadcast Schedule]
	In 2014, Excellent Chinese, 11 episodes/season. Broadcast by CCTV-1 at 20：00.
Broadcast schedule:
10 preliminary selections from January 5, 2014 to March 9, 2014.
One competition of ten candidates’ competition (final) on March 16, 2014.
(Notes: The broadcast schedule is temporary, and the specific broadcast time shall be subject to China TV Newspaper.)


	
	

	[Ad Time Period and Sales Duration]
	Ad time period after opening: 80 secs
Duration of the 1st inter-cut ad: 35 secs
Duration of the 2nd inter-cut ad: 35 secs
Duration of the 3rd inter-cut ad: 60 secs

Duration of the 4th inter-cut ad: 120 secs



	[Ad Broadcast Schedule]
	Corporate ads are broadcast in normal advertising location.

	[Package Ad Price]

	Item Name
5 secs
10 secs
15 secs
30 secs
Price of inter-cut package ad (RMB 10,000/11times)
188

282

352

634

Advertising price/episode in 10 primary elections

RMB 10,000/time
20

31

38

69

Final advertising price/episode (RMB 10,000/time)

31

46

58

105




Notes: 
1. The specific broadcast time shall be subject to China TV Newspaper.

2. In case of specified braodcast location, it should be supercharged as follows: the supercharging percentage of 50% for the last one; 45% for last two, 40% for last three, 30% for last four, 20% for last five, 15% for last six, and 10% for last seven.
3. The 1st, 2nd and 3rd inter-cut ad periods excluding the first (titled), the first  spot and the first inter-cut ad period, and the secnd inter-cut ad period excludes the last spot (exclusive).
4. If the program fails to be broadcast for special cause, the ad operation and management center shall arrange the compensatory ad broadcast in the same time period or in accordance with the equivalent value principle, and in case of impossible compensatory broadcast, the money shall be returned.

5. Ad period names in this scheme are only for reference, and shall be subject to the final agreement.
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