	2014 CCTV-1 Hi! 2014

	[Program Highlights]
	· EE-Media and CCTV join hands in strength to build the national variety show.
They have succeeded in making Happy Girls and Happy Boys, and the youngest idol making team in Chinese draft variety shows – EE-Media cooperates with the most authoritative and high-quality TV platform—CCTV in producing the first season of national entertainment talk show, and sweeping over 22:30 on Saturday by CCTV general channel. 
· Innovative and humorous hot topics make you smile on the weekend.
Hi! 2014 is oriented towards an entertainment talk show, which aims to dig out hot topics of people’s livelihood. This program will become the most interesting talk show with inclusiveness of culture, region and age through scenario drama design and figure design, southern and northern cultural integration.    
· It will be held by famous celebrities and involve the popular content
The famous anchorman Wang Han will direct the most interesting and affectionate team (Ma Li, etc), the most famous talk show host (Zhao Zhongxiang, Ni Ping, etc), and the most childlike children (Angela, Cindy, etc) will meet with funny music Peter Pans to compose “Six Greeting Guests” and “Funny Group” to help 11 grass-roots talents or guests to start the wonderful life trip.

	[Ad Highlights]
	It’ll be jointly broadcast by CCTV-1 and CCTV-2, and spans over New Year season and Spring Festival season to reach a highland in television golden season.
CCTV-1 will prepare and enter the evening location in Spring Festival, build the most original TV celebrating belt, and contribute a blockbuster to the audience.

	[Broadcast Schedule]
	1. From late January, 2014 to late March, 2014, 8 episodes in total, broadcast at 22:30 by CCTV-1. (Notes: The schedule is tentative, and The specific broadcast time shall be subject to China TV Newspaper).
Rerun by CCTV-2.

	
	

	
	


	Exclusive Presentation of 2014 CCTV-1 Hi！2014

	[Quota]
Exclusive 


	[Returns on Ad Spend]
Returns from Programs
5-second sponsors’ standard ad + 15-second  enterprise advertising 
Form:
5-second standard ad: the picture shows the enterprise name and logo, and is dubbed as follows: “Hi! 2014 (tentative) is sponsored by *** (exclusive enterprise’s name)” (verbal broadcast can be determined by negotiation), and is followed by 15-second enterprise ad.
Frequency:
It’s broadcast after opening and in the first location of the first inter-cut ad, twice/episode, 16 times in total.
“Hi! 2014”

(Tentative) plate
Form:
This program will be broadcast excellent trailer or wonderful review of last episode, once/episode; this plate is named as follows: “Hi! 2014 (tentative) is sponsored by *** (exclusive enterprise’s name)”, and the ad is broadcast as follows:
1. 5-second standard ad opening: the plate opening writes “Hi! 2014 (tentative) is sponsored by *** (exclusive enterprise’s name)”，once/episode, 8 episodes;
2. Corner sign: “*** (exclusive sponsor’s name) Hi! 2014 (tentative)”; All corner signs are located in lower right corner.
3. Subtitles at screen bottom: it writes “Hi! 2014 (tentative) is sponsored by *** (exclusive enterprise’s name), 10 secs/time，twice/episode, 16 times in total.
Verbal Broadcast 
Form:
In program broadcast, the anchorman mentions enterprises’ name, like “This program is sponsored by *** (exclusive enterprise’s name) or related content.
Frequency:
Twice/episode，16 times in total
Acknowledgements in closing
Form:
Enterprises’ marks or LOGO in program closing.
Frequency:
Once/episode，eight times in total
Returns from Promo Videos
Sponsors’ promo videos and 5-second exclusive standard ad
Form:
5-second exclusive standard ad: it writes the enterprises’ names and logo, and is dubbed as follows: “Hi! 2014 is exclusively sponsored by *** (enterprise name).) (Verbal broadcast can be determined by negotiation).
5-second exclusive standard ad is broadcast after sponsors’ promo video and 5-second sponsors’ standard ad.
Frequency:
From January, 2014 to March, 2014:
It’s broadcast in prime time of 19:36-23:00 by CCTV-1, 30 times in total.
The rolling broadcast by CCTV-1 (between 8:30 and 17:45)，2-3 times /day on average, 90 times in total.


	[Ad Price]      RMB 15.80 million



Notes:
1. In this scheme, five-second exclusive standard enterprise ad and 15-second ad will be broadcast in rerun. If the rerun ad fails to be broadcast for special cause, it won’t be compensated. 
2. The schedule is tentative, and the specific broadcast time shall be subject to China TV Newspaper.
3. If the program fails to be broadcast for special cause, the ad operation and management center shall arrange the compensatory ad broadcast in the same time period or in accordance with the equivalent value principle, and in case of impossible compensatory broadcast, the money shall be returned.。

4. Ad period names in this scheme are only for reference, and shall be subject to the final agreement.
	Inter-cut Package in 2014 CCTV-1 Hi！2014

	[Sales Duration]
	120 secs/period

	[Ad Period]
	Ad periods available to enterprises: 
The first inter-cut ad period (80-second sales duration), the second inter-cut ad period, the third ad period.

	[Ad Rate Card]     

Item Name

5 secs
10 secs
15 secs
30 secs
Inter-cut package ad price (RMB 10,000/8 times)
68

102

128

230

Ad price per episode (RMB 10,000/Time)

10

15

18

33




Notes: 
1. Pre-movie ads in this scheme are broadcast in CCTV-2 first-run, and if ads fail to be broadcast for special cause, they won’t be made up.
2. The specific broadcast time shall be subject to China TV Newspaper.

3. In case of specified braodcast location, it should be supercharged by CCTV operation and management center according to relevant provisions. The specified braodcast location herein doesn’t include the first location in inter-cut (named) and last location (exclusive). 
4. If the program fails to be broadcast for special cause, the ad operation and management center shall arrange the compensatory ad broadcast in the same time period or in accordance with the equivalent value principle, and in case of impossible compensatory broadcast, the money shall be returned.

5. Ad period names in this scheme are only for reference, and shall be subject to the final agreement.
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