	2014 CCTV-3 Song of China

	[Program Highlights]
	· An original Chinese music movement shocking China and agitating worldwide
In the new year of 2014, The Voice of China team is ready to march in prime-time slot of CCTV-3 on the weekend, and they will join hands in strength to seek for the most outstanding original song in China, and look forward to the rise of the new generation of original music power! Let the world feel the real charm of Chinese culture and music! 
· The first-ever original mode in world, continued success of classic columns 
As the upgraded version of The Voice of China, supported by professional team and technologies, Song of China will develop new program modes independently, divert the attention to original works for the first time, and make music creators be leading actors! After 10 preliminary selections and a final, from the early zero-threshold selection to the final mighty launch of best original songs buried in “music world”, the song composer will be respected and honored, in which way more Chinese music talents will be introduced to music circles.  

· Godfather-level tutors in Chinese music circles join hands in strength  to display the unique music charm
Liu Huan, Wakin Chau, Tanya Chua and Yang Kun will break through the barrier of purely competitive trueman show, and find the talent in their eyes, enhance and improve candidates’ performing ability. In addition, apart from the cooperative performance with their own students, they can choose to perform other tutors’ songs. According to the principle of sharing music and promoting excellent songs, music tutors will become real pushing hands of original music!
· The nationwide selection covering all Chinese, online and offline linkage, omni-media integrated promotion 
Five copyright companies: Warner, Sony/ATV, Rock Records & Tapes, Universal, and Ocean Butterflies 
Five music web portals: Sina, Tencent, Sohu, Netease, Baidu
Six vertical music websites: Kuwo, Kugou, Duomi, Xiami, Douban, and A8
27 professional art colleges 
Top 30 Chinese music producers 
Join hands in strength to select and present excellent original songs, 

Song of China is not only a TV program, but also an overwhelming music festival presented by Chinese musicians.

	[Ad Highlights]
	In Song of China, you will find continued classics, powerful production, palace-level tutors, and top entertainment platform, and it’ll provide the guarantee for shaping enterprise brand, extending product market and maintaining customer loyalty.

	[Program Broadcast Schedule]
	CCTV-3  First-run: 19:30 each Friday from January 3, 2014

Preliminary selection from January 3, 2014 to March 7, 2014; the finals on March 14, 2014


	CCTV-3 Jointly Sponsored Song of China in 2014


	

	[Quota]
	Two sponsors (one is determined)

	[Returns on Ad Spend]
	

	Returns from Promo Videos

	Promo video + 5-second sponsors’ standard ad + 10-second jointly sponsored standard advertisement 
	Form:
	15-second promo video and 10-second jointly sponsored standard ad that writes enterprise name and logo and is dubbed as follows: “Song of China” is jointly sponsored by *** (enterprise name) and *** (enterprise name)”. (Pictures and contents of verbal broadcast can be determined by negotiation) 

	
	Frequency:
	It’s broadcast by CCTV-3 all day from December 1, 2013 to January 31, 2014, three times /day and 186 times in total.

	Returns from Programs(11 episodes)

	10-second jointly sponsored standard advertisement + each enterprise’ 15-second advertisement 
	Form:
	10-second jointly sponsored standard ad that writes sponsors’ names and logos, and is dubbed “Song of China” is jointly sponsored by *** (enterprise name) and *** (enterprise name).”
15-second ad for each enterprise after 10-second jointly sponsored standard ad.

	
	Location: 
	It’s broadcast last but one in intercut I and III in program.

	
	Frequency:
	Twice /episode, first run 22 times in total

	Exclusive plate 
	Form:
	Exclusive combined corner mark reflecting *** including the corporate logo in three minutes’ short film.

	
	Frequency:
	Once /episode, first run 11 times in total

	Anchorman’s verbal broadcast 
	Form:
	Anchorman broadcasts “Song of China” is jointly sponsored by *** (enterprise name) and *** (enterprise name). (Negotiable).

	
	Frequency:
	Twice /episode, first run 22 times in total

	Subtitles 
	Form:
	Flying subtitles in program write “Song of China” is jointly sponsored by *** (enterprise name) and *** (enterprise name).

	
	Frequency:
	Twice /episode, first run 22 times in total

	Acknowledgements in closing
	Form:
	Exclusive enterprises’ names in program closing.

	
	Frequency:
	Once /episode, first run 11 times in total

	[Ad Price]
	RMB 78 million 

	Notes: 

1. The specific broadcast time shall be subject to China TV Newspaper.
2. If the first-run fails to be broadcast for special cause, it shall be broadcast in the same time period on the same day; and if the advertisement fails to be broadcast, it shall be made up in accordance with the equivalent value principle.

3. The advertisement is played in program rerun, and if it fails to be broadcast in program rerun, it won’t be made up.
4. Advertisement period names in this scheme are only for reference, and shall be subject to the final agreement. 
5. ROAS of in-situ ads in this scheme are only for reference, and shall be subject to the negotiation with final triplicities


	Designated Vehicles in CCTV-3 Song of China in 2014

	[Return on Advertisement Spend]
	

	[Returns on Program Spend (11 episodes)

	Anchorman’s Verbal Broadcast 
	Form:
	Anchorman broadcasts” “*** (enterprise name) provide the designated vehicle for Song of China” (negotiable).

	
	Frequency:
	Twice/episode, first run 22 times in total.

	Subtitles (with pictures)

	Form:
	Flying subtitles in program write “*** (enterprise name) provide the designated vehicle for Song of China” and show vehicle photos (font, content and photos are negotiable with column group).

	
	Frequency:
	Twice /episode, first run 22 times in total

	15-second corporate advertising 
	Form:
	15-second corporate advertising broadcast in normal slot of the first and third inter-cut ads.

	
	Frequency:
	Twice /episode, first run 22 times in total.

	Designated ads 
	Form:
	During the appropriate time period in the program, the picture shows elements of designated vehicle enterprises (products or brands), 

	
	Frequency:
	5 secs each time, and five times in first run 11 episodes.

	Acknowledgements in closing
	Sponsor mark or logo in closing, once/episode, 11 times in total. 

	[Ad Price]
	RMB 49 million

	Notes: 
1）. The specific broadcast time shall be subject to China TV Newspaper.
2） If the first-run fails to be broadcast for special reasons, it shall be broadcast in the same time period on the same day; and if the advertisement fails to be broadcast, it shall be made up in accordance with the equivalent value principle.

3） The advertisement is played in program rerun, and if it fails to be broadcast in program rerun, it won’t be made up.
4） Advertisement period names in this scheme are only for reference, and shall be subject to the final agreement. 
5）ROAS of in-situ programs in this scheme are only for reference, and shall be subject to the negotiation with final triplicities.


	Inter-cut Ads in CCTV-3 Song of China in 2014

	[Ad Location]
	The first inter-cut ad period (excluding the first, last, and last but one locations); the second inter-cut ad period (excluding the second location); the third inter-cut ad period (excluding the first, last, and last but one locations); the fourth inter-cut ad period.

	[Total Ad Duration]
	150 seconds/period

	[Ad Broadcast Schedule]
	Corporate advertisements are broadcast in normal location of ad period, once/episode; CCTV-3 is broadcast 11 times in total.

	[Ad Rate Card]
	
	

	Item Name

5 secs
10 secs
15 secs
30 secs
Price of inter-cut package ad (RMB 10,000/11times)
188

282

352

634

Advertising price/episode in 10 primary elections

(RMB 10,000/time)
20

31

38

69

Final advertising price/episode (RMB 10,000/time)
31

46

58

103



	Notes: 

1. The specific broadcast time shall be subject to China TV Newspaper.
2. In case of specified broadcast location, it should be supercharged as follows: the supercharging percentage of 50% for the last one; 45% for last two, 40% for last three, 30% for last four, 20% for last five, 15% for last six, and 10% for last seven.
3. If the program fails to be broadcast for special cause, the ad operation and management center shall arrange the compensatory ad broadcast in the same time period or in accordance with the equivalent value principle, and in case of impossible compensatory broadcast, the money shall be returned.
4. Advertisement period names in this scheme are only for reference, and shall be subject to the final agreement. 
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