	Gold Medal Package in 2014 CCTV Golden Horse  Greeting Spring Festival

	[Program Highlights]
	· CCTV Spring Festival Gala has the largest audience of 1 billion in world. 
In 2014 Spring Festival Gala, Feng Xiaogang is the Director, Zhao Benshan the Deputy Director, and Zhang Guoli the artistic consultant. It’s no doubt that this Spring Festival Gala will catch the nationwide attention and become the focus of entertainment in 2013-2014.
How will the Feng Team boasting of the most powerful members provide a splendid Carnival party to 1.3 billion people? Will the affectionate Director Feng overthrow the stereotyped Spring Festival for over thirty years? And will Director Feng’s Spring Festival be the audience’s cup of tea? 
On January 30, 2014（New Year's Eve）, those mysteries will be unfolded one by one.
· Sochi Winter Olympics: speedy and passionate Ice and Snow Olympics feast 
On the eighth day of the first lunar month, Sochi Winter Olympics will be unveiled, when the Chinese audience can enjoy a speedy and enthusiastic Ice and Snow Olympics feast and celebrate the Spring Festival in a unique way.

CCTV-1: the channel of selected Olympics events choosing to live broadcast highly-appreciated competitions at 22:40-3:00.
CCTV-5: the main Channel of Olympic Games live broadcasting the Winter Olympics, and presenting Olympics-related news and specials in morning, noon, afternoon and evening periods respectively.

CCTV-5+: the high-definition open sport channel launched by CCTV to live broadcast and rebroadcast FHD events around the clock.
The multi-channel and omni-media rebroadcast will present the exclusive wonderful Olympics to the audience.

	[Advertisement Highlights]
	Gold Medal Package in 2014 CCTV Golden Horse Greeting Spring Festival integrates all-day CCTV-1 advertisement resources during Spring Festival, and provides 427 advertisement broadcasts before and after Winter Olympics opening and closing ceremonies, the live broadcast and rerun of excellent competition status. Meanwhile, it owns advantageous resources such as 2014 Spring Festival Gala. Thus, corporate brands will accompany our audience to celebrate the happy and vigorous Spring Festival.


	


	[Broadcast Schedule]
	· Spring Festival Gala
It’s broadcast in prime time by CCTV-1, CCTV-3. CCTV-4 and CCTV-7 on January 30, 2014 (New Year’s Eve).
·  Spring Festival Gala
It’s broadcast in prime time by CCTV-1 on February 14, 2014 (the fifteenth day of the first lunar month).
· Winter Olympics 
Opening Ceremony, February 7, 2014, CCTV-1/5/5+, parallel broadcast 
at 24;00
Closing Ceremony, February 23, 2014,CCTV-1/5/5+, parallel broadcast at 24:00;
Live event broadcast      February 8-23, 2014, 
CCTV-1, 22:40—3:00 the next day 
CCTV-5/5+, 13:00- 3:00 the next day 
Event rerun     CCTV5/5+, February 8-23, 2014, 3:00-13:00.

	[ROAS]
I. ROAS of Spring Festival Gala 
· Ads before Spring Festival Gala
Corporate ads are broadcast once in normal location before the live broadcast of Spring Festival Gala on January 30, 3014 (New Year’s Eve）by CCTV-1, CCTV-3, CCTV-4 (Asian Version), and CCTV-7, respectively.

· Ads after Spring Festival Gala
Corporate advertisements are broadcast once in normal spot after the live broadcast of Spring Festival Gala on January 30, 3014 (New Year’s Eve）by CCTV-1, CCTV-3, CCTV-4 (Asian Version), and CCTV-7, respectively.
II. ROAS of Spring Festival Gala Rerun
· Corporate advertising 
Corporate ads are inter cut in normal location of Spring Festival Gala rerun from January 31 (the first day of the first lunar month) to February 14, and the broadcast schedule is as follows:
Broadcast channel
CCTV-1

CCTV-2

CCTV-3

CCTV-4(Asian Version)
CCTV-7

Total 
Frequency
3

4

3

2

3

15

（Notes：The advertisement is played in program rerun, and if it fails to be broadcast in program rerun for special cause, it won’t be made up.）
III. ROAS of Lantern Festival Gala
· Corporate ads are broadcast once in normal location after CCTV-1 Lantern Festival Gala on February 14, 2014 (the fifteenth day of the first lunar month).
IV. ROAS of Prime Time Theater during Spring Festival
· Prime Time Theater pre-movie advertisement II
Corporate ads are broadcast 14 times in normal location of CCTV-1 “Prime Time Theater” from January 31 (the first day of the first lunar month) to February 14.
(Notes: the Theater sponsor’s ad is broadcast in the last location, and in case of special programs during the Spring Festival, it will be broadcast before or after special programs.)  
V. 2014 Winter Olympics Event Package
Corporate ads are broadcast in normal location before opening and closing ceremonies, and inter cut in normal location of live broadcast and rerun of events.
Broadcast Schedule during Winter Olympics: 
Channel 
Broadcast Date

Broadcast Location
Broadcast Time

Frequency

CCTV-1

February 7

Before Opening Ceremony

24:00

Once

CCTV-5

Once

CCTV-5+

Once

CCTV-1

February 23

Before Closing Ceremony

24:00

Once

CCTV-5

Once

CCTV-5+

Once

CCTV-1

February 8-22

In live event broadcast

22:40-3:00

Three times / day on average, 45 times in total

CCTV-5

February 9-22

In event rerun
8:30-10:30

Twice / day on average, 30 times in total

February8-23

In live event broadcast

13:00-18:00

Three times / day on average, 48 times in total

February 8-23

18:00-22:40

Three times /day on average, 48 times in total

February 8-22

22:40-3:00

Three times / day on average, 45 times in total

CCTV-5+

February 8-22

In live event broadcast

22:40-3:00

Three times / day on average, 45 times in total

February 8-23

In live event broadcast and rerun
3:00-22:40

10 times / day on average, 160 times in total

Total Frequency

427 times in total

[Ad Price]
Ad Specification

5 secs
10 secs
15 secs
20 secs
25 secs
30 secs
Price of Ad Package (RMB 10, 000)
1,216 

1,825 

2,280 

3,102 

3,648 

4,106 




Note:
1. The specific broadcast time shall be subject to China TV Newspaper.
2. The specification of all corporate ads in this scheme must be consistent.
3. If the program fails to be broadcast for special cause, the advertisement operation and management center shall arrange the compensatory advertisement broadcast in the same time period or in accordance with the equivalent value principle, and in case of impossible compensatory broadcast, the money shall be returned.
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