	Partners of 2014 CCTV Documentary Channel

	【Characteristics of Channel】
	· Documentary channel is the broadcast platform of domestic original boutique documentary and international first-class documentary introduced and the only national documentary channel covering around the country. The documentary channel in July this year launched and established “Chinese documentary production alliance” and “Chinese documentary broadcast alliance”, with documentary channel and nearly 100 provincial and municipal television stations forming together, and it will continue to lead and expand the influence of such program form like documentary.
· “So high is the sky and so remote is the earth! How can I not be overwhelmed with emotion by the immensity of the universe? The fact that sadness often follows happiness makes me feel that the ups and downs of life are arranged by fate”. The documentary channel includes diverse segmentation forms of program, involving astronomy and geography, history and modern life, changes of things and fate of humans, which are macroscopic and grand, microcosmic and fine, intellectual and objective, cute, making people eye-opening and appetizing. The documentary is very considerable, and the new documentary channel provides the enterprise with a high quality transmission platform.
· With good image, public praise, high audience satisfaction, the channel has won many awards at home and abroad, on behalf of the highest quality of the production of television.
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	【Ad Highlights】
	· So far, CCTV-9 documentary channel can cover 210 million households across the country, with total population of 781 million   televiewers. And there are extensive viewing regions, with high audience rating in cities of the northeast, north China and south China. The documentary channel has received quite great attention from people with “three-highs” - high income, high position and high education. In the first half of 2013, the audience concentration ratio of people with monthly income of 4101 Yuan or more is 117.61%, of cadres/managers is 119.63%, of bachelors degree or above is 114.00%, meanwhile, of people at the age of 35 to 44 rises to 116.41% in successive years.
· Advertising products have rich returns. The hard sell of a large number of promo videos and ads inserted in the program, the high-frequency closing subtitle in the important programs, and resources integration of comprehensive channel create the maximum coverage of target audiences and high-frequency exposure, striving for the maximization of propagation effect.


	【Quota】

【Launch Cycle】

【ROAS 】
	Two (exclusive in the industry, limiting only one in the same industry)

Succession all year around/Succession in the first half year/Succession in the next half year

	Title of Channel’s Partner 
	The enterprise is awarded the title of “Partner of 2014 CCTV Documentary Channel”. The enterprise can use the title in the product packaging and business activity, with the using period of advertising duration.

	15-second trailer of channel’s partner
	Form:
	15-second presentation includes the name or logo of the enterprise. The trailer can show the name and logo of the enterprise, with dubbing of “** (names of two enterprises, and the early signer has the priority of the location) are the partner of the documentary channel. (The specific content can be determined by negotiation). 

	
	Frequency 
	9 times/ day for documentary channel, and the broadcast schedule of the promo video is as follows:

	Broadcast Time period
	Location
	Broadcast  time
	Frequency
	Frequency

	Time period 6
	First
	About 7:58 from Monday to Sunday
	Once a day
	Nine times a day

	Time period 8
	First
	About 9:58 from Monday to Saturday, about 9:28 on Sunday
	Once a day
	

	Time period 11
	First
	About 11:58 from Monday to Friday, about 11:28 on Saturday
	Once a day
	

	Time period 13
	First
	About 13:58 from Monday to Friday, about 13:28 on Saturday
	Once a day
	

	Time period 16
	First
	About 15:58 Monday to Friday, about 15:28 on Saturday
	Once a day
	

	Time period 21 
	First
	About 19:58 from Monday to Sunday
	Once a day
	

	Time period 23
	First
	About 20:58 from Monday to Sunday
	Once a day
	

	Time period 24 
	First
	About 21:58 from Monday to Sunday
	Once a day
	

	Time period 26
	First
	About 23:58 from Monday to Sunday
	Once a day
	

	15-second ad insertion in the program.


	Form:

Location:

Frequency:
	15-second ad
First location and second location
Nine times a day in documentary channel, and the broadcast schedule of the ad is as follows:

	Channel
	Broadcast time period
	Location
	Broadcast time 
	Frequency
	Frequency

	CCTV-9
	Morning inter-cut in Humanity and Geography or inter-cut in weekend blockbuster 
	First location and second location
	About 10:15 from Monday to Sunday 
	Once a day
	Nine times a day

	
	Afternoon inter-cut in Nature or inter-cut in weekend blockbuster 
	First location and second location
	At 12:15 from Monday to Sunday
	Once a day
	

	
	The second time period of Afternoon inter-cut in Global View or inter-cut in weekend blockbuster 
	First location and second location
	About 15:35 from Monday to Sunday 
	Once a day
	

	
	The first time period  inter-cut in Nature
	First location and second location
	About 18:15 from Monday to Sunday 
	Once a day
	

	
	The second time period of prime time inter-cut in Everything
	First location and second location
	About 19:35 from Monday to Sunday 
	Once a day
	

	
	The second time period of prime time inter-cut in Special Edition
	First location and second location
	About 20:35 from Monday to Sunday 
	Once a day
	

	
	The second time period of prime time inter-cut in Global View
	First location and second location
	About 21:35 from Monday to Sunday 
	Once a day
	

	
	Prime time  inter-cut in Time and Truth or the second time period inter-cut in  Documentary Film 
	Last location and last but one location
	About 22:00-23:00 from Monday to Sunday 
	Once a day
	

	
	Nightly inter-cut in Humanity and Geography 
	First location and second location
	About 23:45 from Monday to Sunday 
	Once a day
	

	Closing subtitle

Frequency
	During the launch cycle, the words like “partner of documentary channel”, as well as the name or logo of two cooperative enterprises appear on the closing subtitle of Special Edition and Global View in the documentary channel.

Special Edition: 1 time/episode, 365 times all year around, 186 time in the first half of year and 179 times in the second half of year, plus the rerun.，

Global View: 1 time/episode, 365 times all year around, 186 time in the first half of year and 179 times in the second half of year, plus the rerun.，

	Below-the-line
	Below-the-line of some channels in the documentary channel has the logo of channel’s partner.

	【Advertising Price】
	39.48 million Yuan (succession all year around) /21.12 million Yuan ( succession in the first half of year )/20.32 million Yuan ( succession in the second half of year)


Notes:

1) The early signer has the priority of the location.

2) If the first-run program fails to be broadcast due to special cause, the ad will be broadcast in the same time period. If the ad fails to be broadcast, it will be given the supplementary broadcast according to the principle of value equivalence, but if the supplementary broadcast still fails to be achieved, the price of supplementary broadcast or refund shall be subject to the average single price of the ad combination.

3) The ad period names in the scheme are only for reference, and shall be subject to that of final contract.
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